THE GOOD LIFE

elicans, dolphins, and
sea turtles churn glassy,
blue-green waters. Light

breezes stir the crystalline
powder of an empty beach.
Sand crabs scramble amid
the sea oats. For Julia
Cunningham and Gary
Settle, Cape San Blas is
where heaven meets earth.

“I spent years sitting in
a cubicle after a daily hour

long commute in heavy
traffic,” says Settle, 46.
“Now, I'm standing on
sand dunes selling real
estate to people looking to
fulfill their dreams.”

Settle owned a real
estate title business for 20
years before he and
Cunningham, 39, dis-
covered Cape San Blas, a
15-mile-long peninsula at
the elbow of Florida’s
Panhandle where the
population is 350 and flip-
flops are de rigueur.

Cunningham covers 15
states and manages 10
people as a vice president
for General Electric
Capital. When she and
Settle decided to move
from Dallas, Texas, she sim-
ply unplugged her modem
and relocated her high-tech
home office. Now she
conducts business travel
from Panama City’s airport,
just 90 minutes northwest
of Cape San Blas.

“I wanted a simpler life,
especially in my high-stress
career,” she explains. “We
both dreamed of retiring to
the beach, even before we
met five years ago.”

Settle grew up in
Rockville, Maryland, where
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Julia Cunningham and Gary Settle

didn’t have to grow old to move
into the beach house where they
dreamed of retiring. The couple traded

a well-heeled suburban life in

Dallas for the remote white sands
of Cape San Blas, Florida,
where they live and work in

their own Shangri-la.

BY JUDY ALEXANDRA DIEDWARDO

he earned his pilot’s license
as a young adult and stud-
ied the shoreline from the
cockpit of his airplane.
Indiana native Cunningham
summered with her family
in Florida, where the
hatching sea turtles fasci-
nated her as a child.

But when they first
met, Cunningham and
Settle were Living inland,
entrenched in their busy
schedules and suburban
lifestyles. Together, they
lived in Dallas for several
years, but they never forgot
their goal of moving to the
coast. Just last year, Dallas’
100-degree temperatures
had them heading for a
cool vacation in the Napa
Valley for Fourth of July,
but last-minute plans
placed them in the
Panhandle. There, they
spent their holiday scouting
beach houses.

“A girlfriend had given
me a subscription to
Coastal Living since she
knew of our goal,”
Cunningham says. “So we
contacted a real estate
agent from one of the
advertisements and hopped
on a plane.” After touring
more expensive surround-
ing communities—Destin,
Grayton Beach, Seagrove—
they agreed Cape San Blas
was as idyllic as real estate
prices there.

“We were overwhelmed
with its natural beauty and
seclusion,” explains
Cunningham. She recalls
seeing a sign that read,
“Slow Down, Congested
Area,” as two raccoons ran
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The Only ﬂlp ﬂOpplng you lldoin across the road while a pair of deer
stood by. “We looked at each other

deciding to buy Fripp Island Property. and laughed,” she says.

The day after returning to Dallas,
the couple boarded a plane back to

If you love the beach and everything it offers, Cape San Blas because their agent
called with news of an available
there's a home for you on Fripp Island. No question property. “We walked into our new

house and signed immediately, paying
about it. OQur private island boasts every imaginable

MAKE YOUR OWN

amenity, from championship golf and tennis to GOOD FORTUNE
Cunningham and Settle offer tips
watersports, dining and shopping. Better still, on remote beach living:
® Investigate essential telephone and
the island’s vistas and laid-back lifestyle are mail services. Remote areas usually

don’t have phone mail, caller ID, or
daily express mail service, but
suprisingly affordable. Homesites are available Cunningham duplicated her Dallas home
office with telephone lines for modem,
fax, personal, and business.

e Use E-commerce. “l don't miss weekly

from $25.000 to $400.000 and homes and villas

. - shopping excursions to Nordstrom in
Fr lpp :ISland from $85.000 to $750.000. Take the next step Dallas one bit,” Cunningham laughs.
South Caraling ”| can buy everything from my favorite

Aveda shampoo and GNC vitamins to
best-selling books on the Internet.”

e L ook for a service that's needed.

In his own area, for instance, Settle
suggests opening a movie theater in
nearby Port St. Joe or building another
golf course. (There's only one course
within an hour's drive.)

e [f your business requires travel, check
flight schedules. “l was thrilled to learn
there are flights between Atlanta and
Panama City every two hours,” says
Cunningham. “By the time | make the
90-minute drive home from the airport,
I'm completely relaxed.”

® Make intown moments count.

“I'm more efficient and a better time
manager since we moved,” Cunningham
says. “l grocery shop on my return
from the airport each week rather than
make a special trip. | also stop at the
cleaners and the bank."

www.FripplslandReal Estate.com and call our sales agents at 1-8o00-84.5-4102.
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the full asking price of $250,000,”

‘ _ ‘ ' o says Settle. “There were two people
amaica Inn is Jamaica as it ought to be. Its a small, civilized,

elegantly old-fashioned 45 room retreat situated on the best biekiitid sis-eeady fo:do-the same.
secret stretch of beach in Ocho Rios. Jamaica Inn ollers beautiful The two-bedroom, 1,200-square-
accommodations and gracious hospitality that will make you toot house they bought may not have

want to return year after year. been spectacular, but the half-acre

chunk of real estate it sits on was.

4 One hundred feet of pristine beach-

front offered unlimited Gulf views.

JAMAICA INN “The actual house part of our dream

Ocho Rios, Jamaica, W.I. house could be created,” says
876-974-2514 / Fax 876-074-2449 Cunningham. “The location, on
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Selecting a home in
Flamomock %ﬂw fras eary as

choasing Your frvorite view:
s your f

Glowing sunrises and sunsets in stunning palettes of pastels. Sparkling, placid lakes with
gently swaying grasses. Emerald green fairways bordered by stretches of Atlantic beach. The
ever-changing scenery of boat traffic leisurely cruising the Intracoastal Waterway. A visual
lullaby of gentle ocean waves caressing the shoreline.

Ideally located on Florida's upper East Coast, this premier oceanfront community blends
privacy with the conveniences of nearby cities. Choose from an outstanding selection of
homesites, each offering an opportunity to bask in the beauty and serenity of this naturally
delightful setting. And the added benefits of Equity Club Membership, the Tom Fazio Links
course and the oceanfront clubhouse — with a roster of fascinating neighbors from around
the country and around the world — will affirm your decision to call Hammock Dunes home.
For a view you'll treasure in a location you'll love, take a closer look at Hammock Dunes.

Call today to learn more.
ock Dunes:
A Drvate Ofmnfmﬂf Gr)/f Gjmmum';v
Call 1-800-552-1136 for move information.

www.hammockdunes.com
Homesites $130,000-§750,000, Residences $250,000-$2 willion.
Located sout of historic 5t. Augustine, Flovida. Take I-95 to “Paluw Coast Exit” 91C. Head east on
Palese Coast Phavy. 3 miles to g&omm@ﬁmc& Dunes Toll Bridge. Sales Oﬁce i o m'fht

AN OFFERING STATEMENT HAS BEEN FILED WITH THE DEPARTMENT OF STATE OF THE STATE OF NEW YORK. A COPY OF THE OFFERING
STATEMENT IS AVAILABLE UPON REQUEST, FROM THE SUBDIVIDER. THE FILING OF THE VERIFIED STATEMENT AND OFFERING STATEMENT
WITH THE DEPARTMENT OF STATE OF THE STATE OF NEW YORK DOES NOT CONSTITUTE APPROVAL OF THE SALE OR LEASE OR OFFER FOR
SALE OR LEASE BY THE DEPARTMENT OF STATE OR ANY OFFICER THEREOF, OR THAT THE DEPARTMENT OF STATE HAS IN ANY WAY PASSED
UPON THE MERITS OF SUCH OFFERING. Hammock dunes is a registered service mark of ITT Community Development Corporation. This offer

not valid where prohibited by law Since land values are uncertain, you should consult a qualified professional before purchasing. IL99-15-019,
MI-98-113-8151. This project is registered with the New Jersey Real Estate Commission. Registration does not constitute an endorsement of the
merits or value of the project, Obtain and read the New Jersey Public Offering statement befare signing anything. NJREC#90/4-699, #90/4-632,
#94/4-792. The complete offering terms for the homeowners associations are in an offering plan available from the sponsor #H920031. Golf course
and clubhouse are part of an equity club, which requires a separate application and membership fees. Inquire for terms of membership.
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the other hand, could not.”

Though they intended to use
the house as a rental property
until they retired, a return trip
over Labor Day weekend and an
opportunity for Settle to move
his title business into their real
estate agent’s office convinced
them otherwise,

Their Dallas house sold imme-
diately, and by Christmas, they
called Cape San Blas home. “We
wanted to simplify our lives,
which meant making the most of
what we had,” says Cunningham.

“In Dallas, I was pretty
materialistic,” she admits. “But
whatever sacrifices we've had to
make have been worth the quality
of life we’ve gained.”

Besides cats Martini and
Rossi, Cunningham and Settle
have two horses housed at a
nearby stable. “Ironically, we
didn’t have horses in Dallas,” says
Cunningham. “We love it so
much that we’re teaming up with
another couple to start a side
business renting them to tourists.”

Soon, they’ll begin building
their dream home, once the
current house 1s relocated to the
adjacent half-acre lot recently
purchased for $80,000. It will
become a rental property.

“After that, we'll reset our
goals,” Settle says with a smile.
“Julia wants to write novels, and
I want another airplane. Our
best-case scenario is that I'll fly
her to her book signings and
golf while she’s busy giving
autographs.” &

Resources on page 197.

Freelance writer Judy Alexandra
DiEdwardo is a big-city transplant herself,
who now covers regional and iniernational
lifestyle and travel stories from her seaside
home office in North Palm Beach, Florida.
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